Summary

CRISIL Research forecasts
domestic sales volume in the
commercial vehicles goods
(truck) industry to grow at a
CAGR of 8-10 per cent in the
next 5 years. Strong
consumption demand,
penetration of organised retail
and proliferation of hub and
spoke distribution model will
drive higher growth of 10-12 per
cent in the LCV segment. MHCV
growth, estimated at around 6-8
per cent, would be driven by
growth in industrial activity and
infrastructure development.
Operating margins of the
industry are expected to
improve in 2009-10 on account
of lower raw material costs and

other cost reduction initiatives.
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