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Demand outlook
- Summary
- Demand methodology

Colour televisions

- Value growth: CTV sales to grow to Rs 185 billion by 2013-14
- Volumes: CTV volumes to grow to 17 million units by 2013-14

- Realisations: Segmental shift to aid improvement in realisations

Refrigerators

- Value growth: Refrigerator sales to touch Rs 81 billion by 2013-14

- Volumes: Higher penetration to drive volume growth
- Realisations: Gradual improvement in segmental mix to aid
realisations growth

Washing machines

- Value: Washing machine sales to reach Rs 36 billion by 2013-14

- Volumes: Demand to increase 9 per cent annually to 3.4 million units

in 2013-14
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- Realisations: Price rise and better segmental mix to improve realisations A-16

Air conditioners

- Value: RAC industry to grow to Rs 95 billion by 2013-14

- Volumes: Commercial demand to continue to drive growth

- Realisations: Better segmental mix to improve realisations

Profitability

- Raw material prices will continue to determine profitability
across segments

- Segment wise profitability

Addressable market and untapped potential

Demand outlook

Methodology for forecasting demand for household appliances

Addressable market and untapped potential

Methodology for threshold income and addressable market

Addressable market and untapped potential

Addressable market for products are increasing

Variation in asset preference hierarchy in urban and rural market
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Executive summary

Household appliances - Proportional share of products

Colour televisions

CTV —Value growth contributors
CTV —Value and growth

CTV - Volume and volume growth
CTV - Volume proportion

CTV - Value proportion

Refrigerators
Refrigerator - Value break-up

Refrigerator — Value
Refrigerator — Volumes
Refrigerator - Volume proportion

Refrigerator - Value proportion

Washing machines

Washing machine —Value growth contributors
Washing machine —Value

Washing machine — Volumes

Washing machine - Volume proportion

Washing machine - Value proportion

Air conditioners

Room air conditioners —Value growth contributors
Room air conditioners —Value

Room air conditioners— Volumes

Air conditioner - Volume proportion

Air conditioner - Value proportion

Addressable market and untapped potential

Share of mid and high income households increases
Base model prices indexed shows a drop in real terms
Urban CTV market — High penetration levels

Urban refrigerator market — To witness high penetration

Urban washing machine market — Large untapped potential

Rural CTV market — New growth frontier for CTV
Rural refrigerator market — Small untapped market

Rural washing machine market — Small market
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Colour television - Demand review

- Volume growth

- Value growth

- Regional breakup
- Imports

- Industry structure
- Cost structure
Refrigerators - Demand review
- Volume growth

- Value growth

- Regional breakup
- Imports

- Industry structure

- Cost structure

Washing machines - Demand review

- Volume growth

- Value growth

- Regional stock breakup
- Industry structure

- Cost structure

Air conditioners - Demand review

- Volume growth

- Value growth

- Imports

- Industry statistics

- Cost structure

Player profile

- LG Electronics India Ltd

- Samsung Electronics India Ltd

- Samtel Colour Ltd

- Voltas Ltd

- Whirlpool of India Ltd
- IFB Industries Ltd

- Videocon Industries Ltd
- Mirc Electronics Ltd
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Colour television - Demand review

Colour television - Sales volume

Colour television - Sales value (Rs billion)
Average realisations

Segment-wise sales volume

Dimension-wise sales volume (CCTV)
Dimension-wise sales volume (FCTV)
Volume mix/Volumes for high-end television

High-end value v/s realisation

Samsung continues to remain market leader for LCDs

CTV- Volume imports
CTV: Segmental share (2007-08)
Country-wise import value contribution

Overall market share

Colour televisions - Cost break-up in per cent (2008-09)

Refrigerators - Demand review

Figure 1: Refrigerators - Sales volume
Refrigerators - Sales value

Refrigerator - Average realisation
Volume-wise product mix

Refrigerator - Segmental growth trend
Direct cool - Capacity-wise sales volume
Frost-free - Capacity-wise sales volume
Refrigerator - Import volume (000 units)
Average import realisation

Refrigerator - Import value (Rs in lakhs)
Value-wise import proportions
Refrigerator - Market share

Change in market share

Refrigerator - Cost breakup in per cent (2008-09)

Washing machines - Demand review

Washing machine - Sales volume
Volume-wise products mix

Washing machine - Sales value
Washing machine - Average realisations
Washing machine — Value mix
Semi-automatic products mix
Fully-automatic product mix

Breakup of refrigerator sales
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3.0 Washing machines - Demand review
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Washing machine - Market share
Change in market share

Washing machine - Cost breakup in per cent (2008-09)

Air conditioners - Demand review

AC - Sales volume
AC - Sales value

AC - Value growth
AC
AC - Product mix (in per cent)

Average realisations

Split AC - Import volumes
AC - Market share movement
AC - Cost breakup in per cent (2008-09)

Colour television - Demand review
LCD v/s LED TVs v/s Plasma TVs

Player profile
LG Electronics India Ltd

Samsung Electronics India Ltd
Samtel Colour Ltd

Voltas Ltd

Whirlpool of India Ltd

IFB Industries Ltd

Videocon Industries Ltd

Mirc Electronics Ltd
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Industry size
Colour televisions
Refrigerators
Washing machines

Company financials

Industry size
Industry size

Colour televisions
Overall CTV demand
Product mix - Key players

Trend - Shift towards flat televisions
Trend - Overall CTV dimension mix
Total market share of key players

Refrigerators
Refrigerators - Sales volume

Refrigerators - Segment-wise (Percentage of total refrigerator sales)

Refrigerators - Sales value

Washing machines

Washing machines - Segment-wise sales volume
Washing machines - Segment-wise sales value
Washing machines - Sales volume by capacity

Washing Machine - sales value by Capacity

Company financials

Videocon Industries Ltd

Whirlpool India Ltd

Samtel Color Ltd

Voltas Ltd

Mirc Electronics Ltd

Hitachi Home and Life Solutions (India) Ltd
IFB Industries Ltd
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