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Summary

Ad spends are projected to grow

at a mere 7-8 per cent in 2009 Annual Review September 2009
vis-a-vis the 15 per cent growth

rate recorded in 2008. Though

growth in subscription revenues
is likely to be buoyant, the

contraction in the growth of ad

spends is projected to pull down
the industry’s revenue growth to

4 per cent. In 2010, we expect

the situation to improve, with the Contents

pace of economic growth

expected to escalate. Over the Part A: Moderation in growth brings in much-needed correction
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Regional language media is

expected to outpace the national

, Part B: State of the industry
average growth rate. Increasing
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beyond the large cities, Player Profiles B-39

increasing disposable incomes
in the hands of regional media
consumers and low cost of
reaching the target audience
IMELCH regional markets
increasingly attractive to

advertisers.
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Television

B.A.G Films and Media Ltd

Balaji Telefilms Ltd (BTL)

Dish TV India Ltd

New Delhi Television Ltd
Network 18 Group

Sahara One Media and Entertainment Ltd
SUN Network Ltd

TV Today Networks Ltd

UTV Software Communications Ltd
Wire and Wireless India Ltd

Zee Entertainment Enterprises Ltd
Zee News Ltd

Print

Bennett, Coleman & Company Ltd (BCCL)
Deccan Chronicle Holdings Ltd
Jagran Prakashan Ltd

Mid-day Multimedia Ltd

HT Media Ltd

Film

Adlabs Films Ltd

Inox Leisure Ltd

Mukta Arts Ltd

Pritish Nandy Communications Ltd
PVR Ltd
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