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Established in 1995, ICFAI Business School (IBS), Hyderabad, is a constituent of the ICFAI Foundation for Higher Education (IFHE), which was
recognised in 2008 as a deemed-to-be university by the Ministry of Education under Section 3 of the UGC Act, 1956. IBS Hyderabad offers
Bachelor of Business Administration (BBA), Master of Business Administration (MBA), Executive MBA, and PhD programmes. IBS Hyderabad
is a 91 acre green campus with built-up area of over 16 lakh sq.ft located in the western part of the Hyderabad at Dontanapalli, Telangana. The
campus is fully residential, WI-FI enabled and equipped with state-of-the-art facilities.

Best practices followed

e  Strong management structure comprising qualified and experienced professionals
e Patronage of a society with vast experience in managing educational institutions
e  Alumni and Industry connect remains strong due to continuous engagements.

Focus approach on learning infrastructure institute is equipped with one Bloomberg terminal.

Areas of excellence Areas of strong performance Areas of good performance Areas of improvement

e Strong vintage of the e Good brand presence e Healthy academic diversity Focus approach towards improvement
group in education e Strong connect within the with a decent blend of in placement outcomes
¢ Qualified permanent and industry driven by students from Science, o Need to reduced the opt out ratio i.e.
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Students — key statistics Student outcome

Graded programme details Permanent faculty

(Batch of 2021-23) (Batch of 2019-21)

Programme MBA Student strength 1,233 Faculty strength 206 Placement 86%
Offered since 1995 Average age 25 years (l\e/lxecjalﬁg r:gschmg 15 vears Median salary E\Sk r?.71
Status Autonomous Average work 16 Femiie p y
experience Mean industry q Rs 15.60
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and AACSB % of female students 52
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Admission statistics: cut-offs 2021-23

Prominent recruiters

Government quota seats Management quota seats
Cut-off score 60 percentile  Cut-off score Not applicable Deloitte Shared Services India Pvt Ltd, ICICI Bank Ltd, Wipro
Ltd, Tech Mahindra, ICICI Prudential Life Insurance Company,
Highest score Not available Highest score Not applicable Tata Consultancy Services, PricewaterhouseCoopers Service

Delivery Centre
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Curriculum

e Inclusion of electives in the curriculum with the aim of enhancing practical exposure and employability

e  The curriculum is updated annually with inputs from industry experts. The institute seeks feedback from its alumni as well as other corporate
professionals from the media and brand management field on its course structure

e  The curriculum is spread across four semesters and a summer internship of 12 weeks. Students can choose to specialise in human resource
development, finance, marketing management and supply-chain management

Industry interaction

e  Seven MDPs with total participation of 560 and average participation of 80 per session were conducted in 2020-21, compared with 21 in
2019-20 with average participation of 74 per session

e Rastriya Chemicals and Fertilizers Ltd, ITC and Jaipuria Institute of Management were among the prominent participants

e  Some of the topics on which sessions were conducted focused on using data to generate insights — R and Python programming, agri-
business marketing skills, leadership and business acumen, and content and thematic analysis of field data

e  The institute conducted 186+ guest lectures in academic year 2020-21, till March 2021

e  The institute has over 16,700 alumni and a dedicated Alumni Relations Cell. The alumni are involved in various activities, such as conducting
guest lectures and mentorship programmes; serving on admission panels; and preparing students for placements through mock interviews
and group discussions

Infrastructure
e  The campus has 36 classrooms and 16 lecture theatres, 21-room residential accommodations for faculty, and a hostel for 1,826 boys and
1,725 girls

e  The institute has a 700-seater library with 99,665 books, 329 national and 6,934 international journals, and 229 periodicals as of fiscal 2021.
Also, ~17360 e-books were added in fiscal 2021

e The institute provides on-campus accommodation for students and faculty members. The campus has excellent recreational facilities,
including indoor and outdoor sports

e  The computer lab with 1,322 operational computer is equipped with educational software (SPSS and SAP) and the Bloomberg lab with 1
Bloomberg terminal

e  The institute has LG smart boards, audio-visual equipment and cameras for seamlessly conducting online and offline classes and also visual
aid centre i.e. tools flash cards, bulletin board, chalkboard, slides, smartboards, etc. for teaching.

Disclaimer: A CRISIL Business School Grading reflects CRISIL’s opinion on the relative ability of the graded institute to impart quality education and achieve the desired
outcomes for the Programme. It does not constitute an audit/credit rating of the institute by CRISIL. CRISIL’s Business School Grading is based on the information provided by
the institute, or obtained by CRISIL from sources it considers reliable. CRISIL or its associates may have other commercial transactions with the company/entity. CRISIL does
not guarantee the completeness or accuracy of the information on which the Grading is based. CRISIL Business School Grading is not a recommendation to enrol in any

program conducted by the institute or to avail any services offered by the institute .CRISIL or its associates may have other commercial transactions with the company/entity.

The Gradings are revised as and when circumstances so warrant. CRISIL is not responsible for any errors and especially states that it has no financial liability whatsoever to
the subscribers / users / transmitters / distributors of its Business School Gradings. For the latest information on any outstanding CRISIL Business School Gradings, please
contact CRISIL RATING DESK at CRISILratingdesk@crisil.com or at (+91 22) 3342 3001 — 09.




